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Lecture 9: Overview

Episode 1: Theory

Episode 2: Case Study Active Suncube

Episode 3: Interview
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Learning Objectives

Learning Objective 1:
Identify and calculate total customer cost of different types 
of houses, employing sensitivity analyses.

Learning Objective 2:
Discuss the pros and cons of passive houses in rural and
suburban areas from a holistic point of view.
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Structure of the Episode

• Construction Deficiencies

• Cube

• Communications

• Customer Cost
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Construction Deficiencies

“Heating 
is just the correction of 

construction deficiencies”

Source: www.active-suncube.com/suncube/cms/front_content.php?idart=140
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Source: www.active-suncube.com

Cube
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Photo: Accrochoc / Source: http://de.wikipedia.org/w/index.php?title=Datei:
Grossglockner_heilingenblut_vue.jpg&filetimestamp=20071202175009

Cube
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Source: www.active-suncube.com

Communications
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Source: www.active-suncube.com

Customer Cost
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Source: www.active-suncube.com

Customer Cost
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Discussion Questions

1. What kind of costs does Active Suncube have to 
consider in the comparison to the life cycle costs of 
passive houses versus conventional buildings?

2. When you compare the life cycle costs of passive 
houses versus conventional buildings, make a 
sensitivity analysis (e.g. by increaing the energy 
costs). Which effect does this have on the period of 
amortization?

3. Active Suncube mainly builds passive houses in rural 
and subarban areas. Despite a high quality of life in 
the natural surroundings of the Austrian Alps. What 
kind of individual and social costs does that imply?



[Sustainability Marketing – A Global Perspective]
Lecture 9: Customer Cost • Episode 2 • Prof. Dr. Belz 

References

• Belz, F.-M., Peattie, K. (2012): Sustainability Marketing:
A Global Perspective, 2. ed., Chichester, p. 249-251.

• www.active-suncube.com

• www.igpassivhaus.at

• www.youtube.com/IGpassivhaus



[Sustainability Marketing – A Global Perspective]
Lecture 9: Customer Cost • Episode 2 • Prof. Dr. Belz 

In Cooperation


