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Source: Belz and Peattie 2012, p. 30
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Episode 1: Making Consumption Convenient

Episode 2: Packaging

Episode 3: Case Study — FamilyMart Stores
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Learning Outcome 1.:

Understand the concept of convenience and its
importance to consumers.

Learning Outcome 2:

Follow the provision of convenience through
different parts of the consumption process.

Learning Outcome 3:

Understand how trying to improve the _
sustainability performance of customer solutions
can pose challenges in relation to convenience.




[Sustainability Marketing — A Global Perspective]
ATy Lecture 10: Convenience = Episode 1 = Prof. Ken Peattie

1. Dimensions of Convenience

2. Convenience throughout the
Consumption Process

3. From Supply Chains to Supply Loops
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Something is convenient If it Is:

- appropriate in time
and place;
- removes discomfort

or trouble and
promotes ease;

- well suited to
one’s wants.
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Convenience can refer to a type of good, a
type of store or an attribute of a customer
solution.

It can be provided at all stages of the
consumption process including:

 Before and during purchase;
e During product use;
 Post-use for recycling, reuse or disposal.
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Convenient to
the consumer,
but at what
soclal and
environmental
cost?




[Sustainability Marketing — A Global Perspective]
T Lecture 10: Convenience = Episode 1 = Prof. Ken Peattie

Involves both sustainability strategies of
existing conventional retailers .....

... and the emergence of new sustainability
orientated retailers and channels.
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Some products’
success Is founded
on their
convenience.
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Home = Home & Garden
Home & Garden

eBay Shops
Browse by room

Argos

House of Fraser

Dizcount Home Stare

Comet Direct

Lk Bedding

See mare...

eBay Guides

Howe to paint kitchen doo. .

Memory Foam Mattresses &

How to measure and hang ...

Howe to plant the hestha..

) Bedroom
Buying a conservatany

Alarm Clocks & Clock Radios Dressing Tables
Bedding Mirrars
Bedroom Furniture Sets Trunks & Chests
Beds & Mattresses Wardrobes
Bedside Tables & Cabinets

See mare...
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1. Why does the sustainability marketing mix
focus on convenience rather than
distribution?

2. What environmental and social impacts are
linked to the provision of convenience?

3. For which types of products would you
expect it to be most difficult to develop
convenient post-use solutions for, and why?
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