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Lecture 7: Overview

Episode 1: (Pre-) Purchase, Use, Post-Use

Episode 2: Sustainability Branding

Episode 3: Case Study Sun Chips
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Learning Objectives

Learning Objective 1:
Define and characterize sustainable products and services.

Learning Objective 2:
Describe decisions that sustainability marketers make to
provide customer solutions in purchase, use and post-use.
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Structure of the Episode

• Mobility Car Sharing

• Customer (Pre-) Purchase Solutions

• Customer Use Solutions

• Customer Post-Use Solutions
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Mobility Car Sharing

Source: Mobility Genossenschaft 2012
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Source: Mobility Genossenschaft 2012

Mobility Car Sharing
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Source: www.mobility.ch

Mobility Car Sharing
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(Pre-) Purchase Solutions

Sustainable Products and Services

“… offerings, that satisfy products and services that 
satisfy customer needs and significantly improve 
the social and environmental performance along
the whole life cycle in comparison to conventional
or competing offers.” 

Source: Belz and Peattie 2012, p. 175-176
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(Pre-) Purchase Solutions

Key Characteristics:

• Customer satisfaction

• Dual focus

• Life cycle orientation

• Significant, continuous improvements

• Competing offers
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(Pre-) Purchase Solutions

Soucre: FairTrade 2012
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(Pre-) Purchase Solutions

Source: Marine Stewardship Council (MSC) 2012
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(Pre-) Purchase Solutions

Source: Forest Stewardship Council (FSC) 2012
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(Pre-) Purchase Solutions

Source: International Standardisation Organisation (ISO) 2012
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(Pre-) Purchase Solutions

Source: Social Accountability International (SAI) 2012)
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Use Solutions

Key Characteristics:

• Safety and Health

• Energy Efficiency

• Durability
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Use Solutions

Source: www.reelisor.com/project/id__304/
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Use Solutions

Source: Schrader 1998
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Customer Post-Use Solutions

Source: Belz and Peattie 2012, p. 184
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Customer Post-Use Solutions

Source: Cradle to Cradle Products Innovation Institute 2012
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Review and Discussion Questions

1. What are different kinds of sustainable services?
Explain by the example of washing.

2. What are the potential benefits and limitations
of car sharing? Do you think it would work in 
your region? Why? Why not?

3. Is product life extension really useful for the
environment? Give pros and cons for this line
of argument.
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